PAID: Creative Brief

Campaign: Open Mind

Product/Initiative: Gemini Al Labs in Los Angeles Public Libraries

The Problem: Artificial intelligence (Al) is rapidly shaping the future of education and the
workforce, yet access to Al tools and literacy remains uneven. Many students, particularly those
in public school systems, are frequent users of technology, but lack meaningful exposure to how
Al works or how to use it productively. Simultaneously, public libraries are often perceived as
outdated and underutilized, despite being one of the few free, accessible community resources
available to all. This creates a critical gap: the students who would benefit most from Al access

are often the least likely to have it.

The Goal: The primary goal of this campaign is to increase awareness and drive usage of free
Gemini Al Labs within Los Angeles Public Libraries. This campaign seeks to reposition Al as an
accessible, everyday learning tool while also reframing libraries as modern, innovative spaces
for creativity and skill-building. Ultimately, the “Open Mind” campaign aims to empower students
to transition from passive consumers of technology to active creators, while increasing foot

traffic and engagement with local libraries.

Target Audience: The primary target audience is Gen Alpha and young Gen Z (ages 10-18),
specifically within the Los Angeles Unified School District (LAUSD). These individuals are digital
natives who are highly familiar with technology but lack structured access to emerging tools like
artificial intelligence for educational or creative development. They are curious, creative, and
socially influenced, yet often intimidated by advanced technologies they perceive as complex or

inaccessible.



The secondary audience includes parents, educators, and community leaders, who play
a critical role in shaping access to educational resources and encouraging participation in
extracurricular learning opportunities. This group values tools that provide tangible academic
and future career benefits, particularly when offered in safe, trusted environments like public

libraries.

Where Will This Ad Appear? This campaign will utilize a mix of out-of-home (OOH) and digital
placements to maximize visibility and accessibility. OOH placements will include bus shelters,
metro stations, and billboards located near schools, libraries, and high-traffic youth areas
throughout Los Angeles. These placements are strategically selected to intercept students
during daily routines. Possible locations and outlets include:
e Metro Bus Lines & Stations including but not limited to 7th Street/Metro Center
(Downtown LA), Union Station, and North Hollywood Station
e LADOT Signage on bus routes including but not limited to Dash Downtown Routes (A, B,
D,E, F)
e Local news outlets and newsletters such as The Los Angeles Times, Boyle Heights
Beat, and the City of Los Angeles Youth Development Department’s monthly newsletter
e LAUSD communication channels and newsletters such as the Monthly Parent
Newsletter, Arts Education Branch Newsletter “Palette and Pulse” and Instructional
Technology Initiative (ITI) Newsletter
Digitally, the campaign will run on platforms such as YouTube, Snapchat, and Instagram,
where Gen Z and Gen Alpha spend significant time. Short-form video ads and skippable pre-roll
content will demonstrate real-life use cases of Gemini, making Al feel approachable and
relevant.
What is the Goal? The primary goal is to increase awareness and usage of the free Gemini Al

Labs within Los Angeles Public Libraries. This campaign aims to reposition Al from an



intimidating, elite technology into an accessible, everyday learning tool available to all students.
A secondary goal is to drive foot traffic libraries and reinforce their role as modern, innovative
community hubs. Ultimately, the “Open Mind” campaign seeks to empower young users to
transition from passive consumers of technology to active creators.

Current Perception vs. Desired Perception:

e Artificial intelligence (particularly tools developed by large tech companies like Alphabet)
is often perceived by young audiences as complex, intimidating, and reserved for tech
experts or professionals. While students may be aware of Al tools like Gemini, they often
view them as advanced systems that require prior knowledge or paid access.
Additionally, Los Angeles Public Libraries are frequently seen as traditional, out-dated,
book-centered spaces, with limited relevance to cutting-edge technology or modern
skill-building. As a result, there is a disconnect between where students spend time and
where they believe innovation happens.

e The “Open Mind” campaign aims to reposition Gemini Al labs as free, approachable,
creative, and accessible to everyone, regardless of background or experience. Rather
than being seen as complex or exclusive, Gemini will be viewed as a creative partner for
learning, exploration, and future-building. Simultaneously, Los Angeles Public Libraries
should be redefined as modern community tech hubs and reimagined as places where
students can engage directly with emerging technologies, build real-world skills and
prepare for the future. Through this shift, Alphabet and Gemini are positioned not only as
a leader in Al innovation, but as a champion of equitable access and libraries become
launchpads for opportunity and digital inclusion.

Why Do We Need This Ad? There is a growing Al literacy gap that risks leaving many students
behind as technology continues to shape education and the workforce. While tools like Gemini
are advancing rapidly, access to and understanding of these tools is not evenly distributed.

Without this gap will deepen existing inequalities. This campaign is necessary to bridge that gap



by raising awareness of free, local access points and reframing Al as an essential skill rather
than a distant concept. By meeting students where they are, both physically and digitally, the
campaign ensures that access to the future is not limited by socioeconomic barriers, but instead

opened to all through community resources.

Key Insight: Gen Z and Gen Alpha students are constantly surrounded by technology, but there
is a gap between using technology and understanding how to leverage it for future
opportunities. While Al is often perceived as advanced or intimidating, students are eager to
learn tools that feel relevant to their futures, especially when these tools are accessible, free,

and connected to real-world outcomes.

Tagline: The future is learned here.

Call to Action: Visit your local Los Angeles Public Library and start learning with Al today.

Students are encouraged to obtain a free library card and explore Gemini Al Labs as a first step

toward building future-ready skills.
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